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	Name: Kenjabayev Aman
	Affiliated University: Graduate School of Business and Entrepreneurship
	Course Name: E-Commerce
	Number of Lectures: 13
	Course Language: uzbek
	Keyword: ICT,digital texnologiy, IT texnologiy, INTERNET, PLATFORM
	Course Description 100 200 words: the subject, subject and methods of e-commerce; e-commerce models and their construction; e-commerce market infrastructure; for digital platforms and the search for adult ambitions; the role and importance of crowdsourcing and crowdfunding platforms in e-commerce; have an understanding of communication and network technologies, Data Mining business applications, electronic payment systems;

- electronic filing; measures to ensure economic information; - Start with cryptographic methods, wireless processing; creation of websites, system of adaptation of products to the architecture of the e-shop; elements and factors of digital logistics; for the supply chain; digital marketing; be able to control electronic payment systems on the Internet and use adults.
	Course Goals and Objectives Approximately 100 words: The main purpose of the subject "E-commerce" is to teach students the objects of e-commerce (electronic basis, e-auction, e-exchange and complete principles, actions in the process of conducting e-commerce models, obtaining transactions on the delivery process, documentation) and generalization, enterprise, organization, change of email forms, implementation of digital marketing in digital market research, provision of electronic market standards everywhere, analysis and organization during the transition to digital logistics, electronic payment systems, electronic document basics) update knowledge, skills, and competencies appropriate to the course.
	Textbook: Лапидус Л. Цифровая экономика. Управление электронным бизнесом и электронной

коммерцией. Учебник. М .: ИНФРА-М, 2019- 348 с. https://www.labirint.ru/books/670196/ .

2. Barnes SE-commerce и цифровое предприятие V-Business в XXI веке. Авторские права @ 2017

Elsevier Ltd. страницы 355-380.

3. Гэри П. Шнайдер. Cengage Learning, Электронный бизнес. 2016. С. 627.
	The format  Title AuthorEditor Publisher Year of PublicationReferences:  «О дальнейшем развитии Стратегии Республики Узбекистан от 7 февраля 2017

года Указ Президента Республики Узбекистан № УП-4947 .

2. Закон Республики Узбекистан «О внесении изменений и дополнений в Закон Республики

Узбекистан« Об электронной торговле »№ ЗРУ-385 от 22 мая 2015 года. Народное слово, 23 мая 2015 г.

3. Мирзиёев Ш.М. Вместе с нашим смелым и благородным народом мы построим наше великое

будущее. - Ташкент: НМИУ «Узбекистан», 2017. - 488 с.
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Assessment of knowledge of talabashi, 100 ta points skkal.

See the initial nazorat. The control (s) of knowledge of the Talabalari in science is carried out before the intermediate va of the final types of nazorat. Content

tasks by types of nazorat
	Main ContentWeek 1: Topic-1.Introduction to e-commerce
	Main ContentWeek 2: Topic-2.Regulatory framework for e-commerce
	Main ContentWeek 3: Topic-3.Basic models and principles of e-commerce
	Main ContentWeek 4: Topic-4.Model B2B of e-commerce
	Main ContentWeek 5: Topic-5.Model С2С of e-commerce
	Main ContentWeek 6: Topic-6.E-commerce e-market relationse
	Main ContentWeek 7: Topic-7.Use of electronic digital signature
	Main ContentWeek 8: Topic-8.Information security of e-commerce
	Main ContentWeek 9: Topic-9.use of corporate networks in e-commerce
	Main ContentWeek 10: Topic-10.Digital Marketing in e-commerce
	Main ContentWeek 11: Topic-11.Fundamentals of E-government
	Main ContentWeek 12: Topic-12.Document flow in e-commerce
	Main ContentWeek 13: Topic-13.Review of literatures on the topics of the course E-COMMERCE
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2021-09-02
	Course Date_1: 2021-02-28


