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the subject, subject and methods of e-commerce; e-commerce models and their
construction; e-commerce market infrastructure; for digital platforms and the search for
adult ambitions; the role and importance of crowdsourcing and crowdfunding platforms in
Course e-commerce; have an un_derstanding c_>f communication and network technologies, Data
Mining business applications, electronic payment systems;

- electronic filing; measures to ensure economic information; - Start with cryptographic
methods, wireless processing; creation of websites, system of adaptation of products to the
GO I0[0RTYeT(e [ M architecture of the e-shop; elements and factors of digital logistics; for the supply chain;
digital marketing; be able to control electronic payment systems on the Internet and use
adults.

Description

The main purpose of the subject "E-commerce" is to teach students the objects of
e-commerce (electronic basis, e-auction, e-exchange and complete principles, actions in
the process of conducting e-commerce models, obtaining transactions on the delivery
Course Goals . Ao ; at :
. process, documentation) and generalization, enterprise, organization, change of email
and Objectives forms, implementation of digital marketing in digital market research, provision of electronic
market standards everywhere, analysis and organization during the transition to digital
(Approximately Iogistics, electronic payment systems, electronic document basics) update knowledge,
100 words) skills, and competencies appropriate to the course.

(The format : Title, Author/Editor, Publisher, Year of Publication)
Nanngyc N. UmndpoBas akoHOMUKa. YNpaB/ieHne 3/1EKTPOHHLIM 6M3HECOM U 3/1EKTPOHHOIA
KOMMepuuvei. YuebHuk. M .: MIHOPA-M, 2019- 348 c.
Textbook https://www.labirint.ru/books/670196/ .

2. Barnes SE-commerce v uucpooe npegnpusatue V-Business B XXI Beke. ABTopckue
npaesa @ 2017
Elsevier Ltd. cTpaHubl 355-380.

3. Mapu M. WHaligep. Cengage Learning, DnekTpoHHbIi 6u3Hec. 2016. C. 627.

«O panbHeiiwem pa3sutum Ctpaterun Pecny6avkn Y36ekuctaH ot 7 pespans 2017
roga Ykas NpesngeHta Pecny6smkn Y36ekucTtaH Ik YT-4947 .

References 2. 3akoH Pecnybnvkn Y36eknctaH «O BHECEHUM U3MEHEHUIA N AONOSIHEHNI B 3aKOH
Pecny6nuku

Y36ekuctan« O6 aNeKTpoHHOI Toprosrie »k 3PY-385 ot 22 mas 2015 roga. HapogHoe
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Course Calendar

Week Main Content

Week 1 Topic-1.Introduction to e-commerce

Week 2 Topic-2.Regulatory framework for e-commerce
Week 3 Topic-3.Basic models and principles of e-commerce
Week 4 Topic-4.Model B2B of e-commerce

Week 5 Topic-5.Model C2C of e-commerce

Week 6 Topic-6.E-commerce e-market relationse
Week 7 Topic-7.Use of electronic digital signature
Week 8 Topic-8.Information security of e-commerce
Week 9 Topic-9.use of corporate networks in e-commerce
Week 10 Topic-10.Digital Marketing in e-commerce
Week 11 Topic-11.Fundamentals of E-government
Week 12 Topic-12.Document flow in e-commerce
Week 13 “opic-13.Review of literatures on the topics of the course E-COMMERCE
Week 14

Week 15

Week 16
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